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Campaign Plan

Background:

As you may know, Rep. Richard Pombo (CA-16) passed a bill,
HR 3824 - the “Extinction Bill”, in the House of Representatives
that would gut the Endangered Species Act.  Now that bill has
passed to the Senate. Unfortunately, any bill passed the Senate
will conference with Pombo’s bill and the result will be a
compromise we cannot stand by.  The decision is in the hands of
the Senate.  Senator Boxer we can count on to stand strong on
the ESA.  However, we must apply pressure to Senator Diane
Feinstein to stand up for protection of endangered species and to
oppose any changes to the ESA or compromises with Richard
Pombo.



Objective:

First: to secure Senator Feinstein’s position

on endangered species protection and critical

habitat.

Second: to raise Audubon’s profile as lead

voices in species and habitat protection

through a coordinated statewide Audubon

effort.



Strategy:

To shift the dialogue of ESA to the successes of

protection of bird and other species, and to show

strong statewide support for the ESA through

earned media to Audubon Society birds walks,

letters, and calls to Senator Feinstein’s office

culminating with a lobby visit to her DC office.

To identify key individuals who have access to

Feinstein, especially business leaders and

ranchers/landowners who support the ESA.



Tactics:

Grassroots:  10+ Endangered Species Field Trips:  Chapters
lead a field trip/birding outing dedicated to observing
endangered species and critical habitat in January.  Use the trip
as a sound board for a pro- ESA message.  Chapters invite local
reporters to the trips to receive media coverage.  Chapters also
invite local Representatives and key scientists.

Lobby: Glenn Olson and 2-6 chapter leaders meet with Senator
Feinstein in late winter in DC bringing 50 chapter endorsement
letters and representing an Audubon position.

Grasstips: Identify individuals among our board and donor base
that have high-level access to Senator Feinstein.  These
individuals deliver our message to the Senator.



Message:



Taking Action: Endangered Species Field Trip

Audubon California chapters lead one field trip in
January dedicated to the viewing of endangered
species and their habitat.  The trip can focus on
endangered species or on Critical Habitat (for a non-
avian species) that has benefited many species
under the ESA.

Action organizers will invite local reporters and
media to the event as well as scientists and
supportive politicians.  The ESA is a hot issue in the
news and a newsworthy event like this will attract
reporters.



HOW TO:

Audubon chapter leaders are experienced

field trip organizers so each chapter can

choose a good location and date (or re-bill an

existing trip).  The best times for inviting

reporters are weekdays in the late morning.

However that may not coincide with best

birding/participant turn-out times.



Invite a local scientist who specializes on a
endangered specie.  This will increase turnout,
media attention and Feinstein listens to
scientists. Same for a local politician.

Publicize the trip in local print calendars, on
local radio stations and with other enviro
groups and school groups.

Send a press advisory to your local
newspapers, radio stations and TV.  [Claudia
will provide a template.]

Call local outdoor, environment and political
reporters and invite them to the event.



Endangered Species Field Trip:

Have event, tell the ESA success story

and ask participants to call or write

Feinstein (ask them to call her right then

on their cell phones!)



Follow up on media by sending a press

release to the newspapers.  They often print

these word for word!  [Template provided]



Tips to get good media coverage:

Focus the story on a local angle (…longtime

resident and birder has been watching and counting

brown pelicans for 3 decades first with her dad and

now with her grandchildren and seen their

improvement under the ESA…)

Call reporters in the mornings.  Tell them about this

newsworthy event.  Ask them if they saw the press

advisory.

Use the talking points to get the message out.



5 Chapters Held ESA field trip events

Buena Vista Audubon

Santa Clara Audubon

Wintu Audubon

San Mateo Audubon

La Purisima Adubon



Great Success!











And more chapters to come?



Ways I can help:

Help with “newsy” write up of the trip

Letters to the editor (LTE) sample

Provide talking points

Finding the right reporters to call

Making reporter calls

Provide Press Advisory and Release

General Consulting




